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Opportunities, Risks & Implications 



 Characteristics of a social network tool 
 Popularity across Africa 
 How do African’s use them? 
 Opportunities & Caveats 



 Basic unit: a user-profile (name, photo, interests). 
 Built around users/people rather than content. 
 Virtual community: relationships between users 

based on common interests/bonds. 
 Sharing: ideas, lives (pictures, videos, moods) 
 Heart over the mind | emotion over logic 



 Invalid question! … we do just like everyone else: 
 Keep in touch with friends and family. 
 Promote our causes [political agenda, charities etc] 
 Communicate in more context-rich ways. 
 Network and business. 
 Other miscellaneous nefarious activities. 

 Depending on your Internet access 
 Where there’s high bandwidth: videos, photos, music 
 In low bandwidth: mood messages, checking up on 

the network, messaging 



 Community engagement 
 Strengthening the ‘old boy’ network 
 Marketing and branding 
 “6 Degrees of Separation” on steroids. 



 Confidentiality and privacy. 
 Thin line between the person and the employee. 
 Thin line between online and real personalities. 
 Facebook addiction? Excessive computer use 
 An excuse to not get out and speak to ‘real’ 

people? 
 How can you be sure someone is really who he 

says s/he is? 



 What is the place of social networking in the 
workplace? 

 What will be the impact of higher access 
bandwidths? 

 Privacy? 
 What is the most common way people access? 

 PCs vs Mobile? 
 Implications for telecom network providers? 





 2nd in Nigeria, Egypt, Senegal, S.A, etc 











 Social networking sites are a tool, their effect 
depends on how the user leverages them. 

 So … when are we getting the AAF Facebook 
page? 


